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Annual Report

A Message from the President and CEO

F

ew years in our history have been as dynamic
and exciting as 2010 was for GBCHealth. We
navigated the choppy waters of a financial
crisis that impacted not only corporate bottom
lines but the ability of business to engage on global
health. We worked with more than 200 companies in
support of an impressive array of innovative programs
to make the world a healthier place. We suffered the
loss of our founding President and CEO, Richard Holbrooke. And we began a process that would lead to
expanding our mission in the most significant way to
date. I couldn’t be prouder of my Board and team at
GBCHealth; 2010 was a year of accomplishment due in
large part to their skillful leadership.
In early 2010, with confidence derived from progress in
corporate action on HIV, TB and malaria, the Global
Business Coalition (GBC) launched an inclusive and
open process to explore the potential for a broader
public health mandate. Our exploration was motivated
by one overriding desire: to help our members save
more lives by applying lessons learned from our work
on HIV, TB and malaria to a broader set of priority
health challenges where business can make a difference. By year’s end, we reached a decision on our
future and began preparations to unveil it at our 10th
Anniversary Conference in June 2011. The Global Business Coalition on HIV/AIDS, Tuberculosis and Malaria
would take on a broader global health mandate and be
renamed GBCHealth.
By expanding our agenda, we will achieve some important objectives. First, we will ensure that members of
GBCHealth will always be on the leading edge of the
expanding global health movement. Second, we will
have the mandate to create a wider range of opportunities for our members to engage and succeed in the
global health space. Third, we will be equipped to help
members integrate their work on HIV, TB and malaria
with broader health and wellness initiatives in their
workplaces and in their communities, resulting in better
health outcomes and greater cost efficiencies. Finally,
we will attract new members to GBCHealth who will
bring new skill sets, resources and networks that will
enrich our collective work. There is strength in numbers,
and we have already welcomed several new members
into GBCHealth simply on the basis of our plans for
the future.
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The hard and much needed work
that GBCHealth and its member
companies did in 2010 has had
a profound impact on the health
of workforces and communities.
More people have access to ARVs
than we once dared to imagine. In many parts of Africa,
malaria deaths are down well over 50 percent and we
can see an effective end to malaria in the next six to
seven years. And in both Asia and Latin America there
has been substantial progress in reversing the spread
of TB.
But the hard work is far from done. The economic crisis
has slowed the growth of aid programs, with serious impact on the pace of progress. The Global Fund secured
record contributions during its replenishment exercise
in 2010, but fell well short of raising the resources it
needed to meet its objectives in addressing global
health challenges. Realizing MDG’s 4, 5 and 6 by 2015
seems unlikely. And exploding global health challenges
like poor nutrition and diabetes are overtaking the three
pandemics as the most serious threats to human health
and global economies.
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The past ten years have proven the invaluable role that
business can – and must – play in addressing global
health. Our skills, influence, reach and resources are
vast. When deployed in focused, well-guided ways, they
are indispensible in impacting health outcomes. Businesses today stand proudly alongside governments,
multilateral organizations and civil society to drive positive impact on global health.
So thank you to the Board, staff, members, donors and
partners of GBCHealth. The future is full of challenges
but, together, we have the resources to make a real difference in the health of the world.
Sincerely,

John E. Tedstrom, Ph.D.
President & CEO
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A Champion Remembered

A

Richard C. Holbrooke
(April 24, 1941 – December 13, 2010)

“There are few people in any time, but
certainly in our time, who can say, I stopped
a war. I made peace. I saved lives. I helped
countries heal. Richard Holbrooke did these
things. He believed that great men and
women could change history. And he did.
He wanted to be a great man so he could
change history. He was, and he did.”
Hilary Rodham Clinton, Secretary of State

t the close of a year so focused on looking
ahead, the unfortunate and profoundly-felt loss
of Ambassador Richard Holbrooke in December
caused us to remember the innumerable contributions
of this great diplomat and humanitarian. Ambassador
Holbrooke was the founding president and CEO of this
organization; a man whose passionate and impactful
work to eradicate HIV/AIDS and create a healthier world
are responsible for the creation of GBCHealth.
Under his leadership, GBCHealth grew from 17 member
companies to more than 200. When he left GBCHealth
in 2009 to serve as President Obama’s special representative on Afghanistan and Pakistan, Richard left us with
a challenge: “My time at GBC was incredibly important
both personally and professionally. While we accomplished a great deal, so much remains to be done before
we can claim victory. I urge GBC to redouble its efforts.”
The response of the organization and our members to
his words is evident throughout this publication, and it
is with his memory in mind that we continue to heed
that challenge.

Next Generation Strategies Group

Plotting a Course
for the Future
GBCHealth, its members and partners have made
significant progress in the fight against the three
pandemics since Richard Holbrooke, Kofi Annan,
Nelson Mandela and a group of visionary business leaders established the organization in New
York in 2001. The remarkable power of business
to impact the health of people has been proven
many times over. Today, new health threats loom
on the horizon. Non-communicable diseases
present a rising global threat — even in lowand middle-income countries where infectious
diseases still impose a huge burden. As with HIV/
AIDS, tuberculosis and malaria, business can play
an important role in addressing these and other
threats to human health.
The Next-Generation Strategies Group was
established in 2010 to help GBCHealth define if,
and how, the organization should expand its work
beyond the three pandemics of HIV/AIDS,
tuberculosis and malaria. Through a series of
meetings and many one-on-one discussions with
GBCHealth leadership, the group provided invaluable insight that helped lay the foundation for an
expanded mandate and laid out a strategy for the
coming years. The results of the Next-Generation
Strategies Group can be seen today in our
expanded mandate, new name and new
opportunities to help mobilize business for a
healthier world.
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The Year In Review
Annual Conference
June 7 – 8 | Washington, D.C.
Nearly 1,000 participants from the private sector, NGO
leaders, government officials and representatives of
multilaterals and foundations attended the 2010
GBCHealth Annual Conference. Informative sessions led
by high-level speakers, extensive networking opportunities and productive, offline one-on-one conversations
helped build momentum in cross-sector collaboration on global health. Conference highlights included
the GBCHealth Awards for Excellence in Business, the
emotional words and uplifting performance of UNAIDS
Goodwill Ambassador Annie Lennox and powerful and
moving remarks from former U.S. Secretary of State, Dr.
Condoleeza Rice, who was instrumental in championing
the creation of PEPFAR, the President’s Emergency Plan
for AIDS Relief.

Former U.S. Secretary of State, Dr. Condoleezza Rice, speaks
at the 2010 GBCHealth Conference in Washington, D.C.

What they are saying about GBCHealth

“GBCHealth was a natural match for us and the work that we were
doing both on the commercial side as well as on the foundation side.
Our research, our products and our philanthropy was focused on
AIDS, so GBCHealth was a perfect fit for us.”
Pharmaceutical Member

“Part of the reason we continue to be a member is that we recognized
that GBCHealth has done a great job fostering cooperation between
government, business, research, and other societies.”
Mining Member

“I was extremely impressed with the caliber of the panel discussions
and the caliber of speakers [at the GBCHealth Conference].”
NGO Partner

“The opportunity to network with other GBCHealth members was
great. Whether it was over lunch hour or at the cocktail hour, the
opportunity to be introduced to other members is invaluable.”
Pharmaceutical Member

“Such wonderful commitment and insight.”
Public Sector Representative

“It’s invaluable to have GBCHealth talking about our programs. They
are a third party speaker of our value; a third party endorsement.”
Oil & Gas Member

“If you want to get the real knowledge and meet the right people and
make things happen I like the regional conferences.”
Consumer Products Member
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The Year In Review
Excellence: Core Competence
Winner: Sanofi-aventis

Excellence in Business Action Awards
The 2010 Excellence in
Business Action awards
recognized the best
examples of business
commitment, action and
success in the fight against
HIV/AIDS, tuberculosis
and malaria.

Sanofi-aventis, a global healthcare company with a
broad portfolio of pharmaceutical products, partnered
with the Drugs for Neglected Diseases initiative (DNDi)
to develop a new antimalarial drug called ASAQ. The
partnership signaled a major change in the way lowcost antimalarial treatments are developed and was a
first-of-its-kind public-private partnership blending the
core competencies of a major pharmaceutical manufacturer and the reactivity of a non-profit organization. The
new drug was developed in an extremely short period
of time and adapted specifically to meet the needs of
African patients.

Commended:

Excellence: Women and Girls
Winner: Boehringer Ingelheim
Pharmaceuticals, Inc
The Boehringer Ingelheim “Women Living Positive” program was exceptional for the innovative way in which it
helped HIV-positive American women of diverse racial/
ethnic, geographic and socioeconomic backgrounds
take control of their health and build stronger, supportive bonds with one other. Seven summits were held
across the country, bringing together 650 HIV-positive
women, local AIDS Service Organizations and leaders
from the HIV/AIDS community. Each summit addressed
critical gender-related behavior issues and empowered
women living with HIV to build stronger bonds with
each other.

L’Oréal China; Standard Bank

Excellence: Community Investment
Winner: Eli Lilly and Company

Excellence: Workplace
Winner: Newmont Ghana Gold Limited

Excellence: Business Leadership
Winner: NBA/WNBA
The NBA and WNBA are at the forefront of the fight
against HIV/AIDS and malaria, whether by co-founding
the Nothing But Nets campaign – which deployed more
than three million anti-malaria bed nets to people in
need – or by educating young people about HIV/AIDS
prevention at its Basketball without Borders camps,
conducted in partnership with Hoops 4 Hope and other
organizations. The NBA/WNBA and its players have a
direct line to many of those who are most vulnerable to
HIV infection. These organizations have been trailblazers in educating young people around the world about
HIV prevention, testing and treatment.

The Lilly MDR-TB Partnership is Lilly’s flagship CSR
project, encompassing global health and relief organizations, academic institutions and private companies,
united in stopping MDR-TB. The Partnership raised
awareness about the symptoms of and treatment
for TB among people in northwest China through a
three-pronged approach that targeted school children,
healthcare professionals and the community as a whole.
The program’s success lay in the “training of trainers”
model that greatly increased its reach and the engagement of local minority leaders.

NetsforLife®- a collaborative partnership of The CocaCola Africa Foundation, The ExxonMobil Foundation,
Standard Chartered Bank, Starr International Foundation, White Flowers Foundation and NGO partner
Episcopal Relief & Development – is an extraordinary
action model. The partnership stood out for its ability to
distribute bed nets quickly and efficiently, as well as its
focus on making the practice of sleeping under a bed
net, as well as the proper care of bed nets, the norm in
17 malaria-endemic African countries.

Newmont’s workplace HIV/AIDS and malaria program in
Ghana was outstanding for its comprehensive coverage
– reaching employees, their families, as well as contractors. This integrated approach to disease prevention
put HIV/AIDS and malaria education, as well as regular
screening, at the heart of Newmont’s healthcare and
safety services for its workforce. In addition, Newmont
partnered with the Ghana Health Service to provide
training to peer health educators who, in turn, train
fellow employees. Integrating HIV testing with other
health services – such as blood pressure and blood
sugar tests – has resulted in a dramatic increase in HIV
testing and counseling.

Commended:

Commended:

Commended:

Heineken Africa Foundation and Bayer

Diageo, Heineken International and Unilever

Lonmin PLC; Accor; Heineken International

By the Numbers

Global AIDS, TB and Malaria
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Excellence: Partnership
Winner: NetsforLife® Partnership: The Coca-Cola
Africa Foundation, ExxonMobil, and Standard
Chartered Bank

Artemisinin-based Combination Therapy
(ACT) malaria treatments procured in 2010

People receiving antiretroviral
treatment in 2010 increased by

29 million

20%

53%

Increase in number of malaria bed nets distributed
in Global Fund programs compared to 2009
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Number of people treated
for tuberculosis increased by

low-and middle-income countries (Botswana, Cambodia, Croatia, Cuba, Guyana,
Oman, Romania and Rwanda) achieved universal treatment access by 2010

28%
9
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Collective Action – Coming Together
for a Common Cause
When one business acts alone to address a
health issue, it can help change that issue’s
impact on the lives of its workers and their
families. When multiple businesses in the
same industry or in the same region join
together to address a common threat, the
power of that collective action can be felt
throughout nations or across continents.
In 2010, GBCHealth helped broker powerful collective actions, initiatives and
working group discussions, each intended
to harness the power of multiple voices,
resources and visions.

Healthy Women, Healthy Economies –
A Cornerstone of Improved Health Outcomes

CAMA-Corporate Alliance on Malaria in Africa
GBCHealth continued its relationship with the
Corporate Alliance on Malaria in Africa in 2010.
GBCHealth and CAMA members led a partnership that
built Angola’s Ministry of Health technicians’ capacity to effectively support entomology surveillance
and monitoring. The training reached over 40 technicians from every province of the country and enabled
the Angolan government to scale up malaria vector
control interventions nationally. Throughout the year,
GBCHealth and CAMA continued to provide strategic
guidance for corporate action on malaria through three
planning meetings of global thought leaders and companies, two corporate and government working groups
and publishing best practice partnership models from
fifteen member companies in a business publication on
malaria control.

BED NET DIALOGUE
Following its October 2009 launch, the Bed
Net Dialogue entered 2010 quickly undertaking its work to develop a strategic plan to
improve transparency and good governance
for bed net procurement. In a major push for
transparent and efficient procurement practices, the industry’s dominant manufacturers
committed to company Codes of Conduct.
By addressing bottlenecks in the delivery
and disbursement of insecticide-treated bed
nets, a more streamlined delivery approach
will help prevent malaria cases across the
globe. Formulated through the Bed Net
Industry Dialogue, company codes of conduct are complimented by Industry Action
Commitments to ensure heightened transparency and good governance for bed net
procurement. Industry Action Commitments
are designed to serve as the cornerstone for
future engagements with key government,
multilateral and donor stakeholders.

By the Numbers

GBCHealth Members - Leading the Charge and Making an Impact
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GBCHealth Members actively engaged in the Private Sector Delegation to the Global Fund’s
Advisory Committee, steering the direction of private sector involvement with the Fund.

Eleven companies joined in a special partnership with
GBCHealth and the U.S. Department of State, Office of
Global Women’s Issues, to advance the role of business
in improving the health and economic opportunities
of women and girls worldwide. The initiative focuses
on health and related areas of improving education,
supporting economic empowerment, reducing genderbased violence and improving constructive involvement
of men and boys, HWHE merges the power of corporate business assets with the State Department’s global
reach and GBCHealth’s network and convening power.
A teleconference in October presenting the initiative to
GBCHealth members was the highest attended teleconference in GBCHealth history.

MASSIVEGOOD - Innovative Financing
through Individual Travel
GBCHealth supported the development of
MASSIVEGOOD during first half of 2010. A project of
Geneva-based Millennium Foundation, MASSIVEGOOD
is a technology solution that aims to unlock new funding for HIV/AIDS, TB and malaria by enabling travelers
to make a small donation when they book travel. The
project was created in partnership with several major
travel companies, including GBCHealth members Accor, Carlson and American Express. In 2010, GBCHealth
worked with the MASSIVEGOOD team to explore how
MASSIVEGOOD could deliver value to corporations
seeking an employee engagement program focused
on global health. The 2010 GBCHealth conference
provided the platform for introducing MASSIVEGOOD
to GBCHealth members and gaining an initial sense of
interest in participating.

Eli Lilly MDR-TB Partnership Enters a Second
Successful Year
In 2010, GBCHealth entered its second year of collaboration with the Eli Lilly MDR-TB Partnership. This
collaboration aims to increase corporate engagement
on TB through workplace and advocacy activities. As a
result of this partnership, the following activities were
completed and outcomes were met:

•A
 suite of tools and resources designed to help
companies engage on TB. The suite currently
includes a four-part TB e-learning module series
(launched in January 2010); a TB case studies
publication on best practice examples from the corporate sector (launched in 2009, but disseminated
throughout 2010) and a TB Issue Brief series.
• A series of convenings aimed at increasing corporate
engagement on TB in South Africa. Two technical
workshops were held in Capetown and Durban, followed by a larger regional conference in Johannesburg.
• A five-day journalist training course held in Beijing,
China. Conducted in partnership with the Thomson
Reuters Foundation, the course introduced 15 young
journalists to a range of issues surrounding TB and HIV.
•A
 t the global level, GBCHealth continued to raise
awareness on TB and advocate for greater corporate involvement through special events scheduled
to coincide with World TB Day and the GBCHealth
Annual Conference.

Private Sector Delegation to the Global Fund
As the Focal Point for the Private Sector Delegation
(PSD) to the Global Fund, GBCHealth streamlined management processes in 2010, reducing 2011 membership
costs for the Advisory Group from $40,000 to $20,000,
thereby incentivizing more companies to participate
and play an active role. Additionally, governance guidelines were established to more effectively serve the
PSD. A survey of member priorities further guided 2010
PSD activities, leading to expanded taskforces, streamlined communications and more strategic engagement
with Global Fund leadership. The PSD influenced important policies through its role on Global Fund Committees: Affordable Medicines Facility for Malaria (AMFm),
Market Dynamics and Commodities (MDC), Policy and
Strategy (PSC), and Portfolio and Implementation (PIC).
In October 2010, GBCHealth convened a meeting with
the Global Fund, its implementing partners and private
sector companies in South Africa to facilitate dialogue
between the sectors and explore specific in-country
partnership opportunities. Participants left with tangible
connections, knowledge and insights that will inform
how they engage with the Global Fund.

11/48/236
355,000

Number of countries / companies / participants at the
GBCHealth African Business Leaders Conference

Health at Home Kenya tested over

individuals for HIV
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Regional GBCHealth Activities —
Mobilizing Business in Strategic
Locations
China
Throughout 2010, GBCHealth worked closely with the
Chinese government to deepen our ties with key government agenices and officials. Through this increasingly close collaboration, GBCHealth is able to provide
unique value to members and unlock opportunities to
engage with the Chinese government on health issues
across China.

Using Education to Tackle China’s AIDS Crisis
Helping address HIV/AIDS was a big focus of the GBCHealth China office during 2010. Several advocacy
programs were conducted, working with Eli Lilly, Thomson Reuters Foundation and Tsinghua University to
conduct a training course for reporters and journalists.
Trees were planted in a campaign designed to reduce
the stigma around men who have sex with men (MSM)
and people living with HIV/AIDS (PLWHA). A candlelight memorial also aimed to reduce stigma and raise
HIV awareness. GBCHealth once again participated in a
popular summer camp for AIDS impacted children and
hosted or co-hosted several major conferences, including the 2010 AIDS Conference at the Great Hall of the
People, organized in collaboration with the Ministry
of Health.
In August, “Love Free of HIV” was launched. This weeklong AIDS awareness campaign was created to encourage couples to protect each other and to learn more
about HIV on Chinese Valentine’s Day. The close of 2010
brought more AIDS education efforts, featuring a college debate competition. Presented in partnership with
Sohu.com, the debate focused on AIDS and reproductive health education for teenagers and involved seventeen elite universities in Beijing. The debate was widely
broadcast via the Internet and a number of coalition
members participated as debate judges.

CHAMP
The China HIV/Aids Media Partnership (CHAMP) continued its path-breaking public education campaign
centered on innovative and powerful public services
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announcements aimed at key at-risk audiences in China.
The PSAs focus on HIV education and prevention and
on reducing stigma for people living with HIV. The total
number of CHAMP partners increased to 38 during
2010. For 2010, GBCHealth China developed an AIDS
animation game and launched the CHAMP Digital Campaign in mid-May. The campaign encouraged netizens
to discuss their HIV/AIDS knowledge, share personal experiences and watch educational videos on the subject.

Russia
World AIDS Day
Radio Marathon in Moscow
Once again, GBCHealth gained wide recognition among
Russian officials and the public for its leadership of HIV/
AIDS. On December 1, First Popular Radio, the CocaCola Hellenic Bottling Company and GBCHealth Russia
conducted an international radio marathon entitled “We

say ‘Stop AIDS’ today, for you to remember about it always!”. Guests and hosts discussed HIV/AIDS issues on
air, with experts, scientists, politicians, activists, fashion
designers and celebrities supporting the marathon by
their participation. NGO leaders from different countries
spoke about the HIV/AIDS epidemic in their countries
and their own experiences. The marathon reached more
than 300,000 Muscovites.

Russian Parliamentary Working Group on HIV/
AIDS and other socially significant infectious
diseases (PWG)
The PWG continued its work on a wide range of topics
in 2010, including HIV prevention among the most-atrisk populations and HIV/TB co-infection. The working
group created a report entitled “Principles of evidencebased medicine and use of harm reduction programs
to prevent HIV infection among vulnerable population
groups”. The report was presented during a PWG meeting in October and became an important instrument
in policy advocacy of HIV prevention among the most
at-risk populations in Russia.

Kenya
Securing an HIV-Free
Generation in Kenya
The Partnership for an
HIV-Free Generation, Kenya
(HFG/K) is a unique collaboration between the
public and private sectors,
championed by PEPFAR.
In Kenya, HFG/K exists to
accelerate the Government
of Kenya’s HIV prevention
strategy. HFG/K provides
opportunities for youth to
live healthy and productive lives and to contribute
to the realization of an
HIV-free generation. HFG/K
hopes to achieve this vision by revolutionizing HIV
prevention strategies. The
initiative aims to combine
the core competencies of
the private sector with the
technical expertise of Government and development
partners in the creation and

expansion of innovative youth-centered programs that
will inspire positive behavior change in youth aged 1024 years in Kenya. GBCHealth plays a central role in this
by identifying partners and brokering and structuring
public-private partnerships.

HEALTH AT HOME KENYA
In Western Kenya, support from thirteen GBCHealth
member companies continued to enable local partner
AMPATH to reach Kenyan women, men and children
with life-saving HIV, malaria and TB screening. In 2010,
the total HIV-positive individuals identified and brought
into care reached over 9,000 (83% of whom had not
previously known their HIV status). This included pregnant women who now have the ability to safeguard
their own health and prevent transmission to their
babies.
Eli Lilly joined Abbott Fund in 2010 to lend their support to AMPATH’s inclusion of diabetes and hypertension screening into home-based outreach program; a
move that not only identifies underserved individuals in
need of life-saving care, but provides important public
health data by indicating true prevalence of these conditions in rural sub-Saharan Africa.

South Africa
The GBCHealth South Africa office supports the work of
nearly 100 member companies and organizations, each
leveraging its assets and influence to maximize the fight
against disease in a region carrying among the highest
health burdens on earth.

African Business Leaders Conference on Health
Over 200 private sector, multilateral, civil society and
government representatives attended the African
Business Leaders on Health Conference in Johannesburg on October 11-13. The event focused on TB, TB/
HIV co-infection and developing partnerships between
the private sector and the Global Fund. Sessions were
designed to facilitate the sharing of ideas and building
of relationships between key global and regional partners with the overarching aim of finding solutions to
critical health problems in the Southern African region.
The event helped facilitate a better understanding of
the key ingredients for successful partnership across
sectors, while providing a better understanding of the
different ways the private sector can partner with the
Global Fund for more impactful outcomes in the Southern African region and beyond.
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United States
U.S. HIV/AIDS Awareness Efforts Benefit from
Social Marketing
GBCHealth played a unique role in helping to address
the threat of HIV in the U.S. and deepened our relationship with the White House, Department of Health and
Human Services and local governments. GBCHealth
worked with the social marketing initiative of the U.S.
Department of Health and Human Services to encourage companies to provide online, anonymous HIV testing resources to employees and consumers. Already
several GBCHealth member companies and thousands
of employees have begun utilizing AIDS.gov online
resources.

The survey also discovered that while the majority of
rspondents reported regular condom usage with casual
partners, one in four said they didn’t use a condom the
last time they had casual sex. The results are now being
used by the City of Oakland and its partners to develop
smarter campaigns in the city.

Convening U.S. Corporate Leaders around
HIV/AIDS

Also on the social marketing front, GBCHealth support-

GBCHealth hosted a U.S. HIV/AIDS corporate strategy
meeting in January. Held at the U.S. capital with support from the Congressional Black Caucus and other
congressional groups, the meeting was attended by
corporate executives, congressional and White House
leaders, community leaders and civil servants.

ed a partnership between the U.S. Centers for Disease
Control and GBCHealth member, L’Oreal, to develop an
HIV/AIDS education curriculum available to over 100
million Americans via L’Oreal’s salon network.

Promoting Best Approaches to U.S. Corporate
Engagement on HIV/AIDS

Compelling Results from Oakland
HIV/AIDS Survey
GBCHealth partnered on a first-of-its-kind survey in
Oakland, CA, which discovered that a majority of the
residents most at risk for HIV infection were not getting
tested regularly. The survey was developed by GBCHealth
and the City of Oakland, with support from Chevron
Corporation’s monitoring and evaluation team, which
helped to dramatically reduce the cost of collecting the
survey data.

GBCHealth worked with 20 member companies, allies, and partners, including a faculty member and
cross-disciplinary class at the University of Virginia’s
Darden Business School, to develop a series of case
studies highlighting U.S. corporate HIV/AIDS “best and
promising practices” – especially those aligned with
the Obama Administration’s ambition to reduce new
infections, increase care and treatment, and reduce
disparities.
These case examples were shared with the White
House and the President’s Advisory Council on HIV/
AIDS (PACHA). GBCHealth also developed a set of recommendations on formalizing the role of public-private
partnerships (PPPs) in the National HIV/AIDS Strategy,
based on lessons learned from the international arena.

Virtual Outreach — Expert
Connections Teleconferences
GBCHealth hosted numerous teleconferences in 2010,
each addressing priority health issues identified by our
members. Among the topics covered in 2010 were:
•O
 pportunities for Corporate Action on Women and
Girls’ Health
• End of the HIV Travel Ban & Its Significance for Business
• Travel Industry Call: Should Health be the New Green?

Select 2010 Publications
BUSINESS ENGAGEMENT ON MALARIA IN AFRICA
(January 2010; Partners: CAMA, WEF)
Informs and guides private sector engagement on malaria in
Africa. Identifies challenges and opportunities in scaling-up
malaria interventions based on a survey of forty-one companies operating in malaria endemic regions.

MOBILIZING BUSINESS ACTION IN THE FIGHT
AGAINST TUBERCULOSIS: AN E-LEARNING SERIES
(January 2010)
Series of four e-learning modules designed to educate and
inspire companies to take action on TB. Covers the following
topics: TB, Economies & Business; Essentials of Workplace TB
Programs; and Integrating TB & HIV Programs. A supplementary module looks at basic disease epidemiology.

FIGHTING HIV/AIDS IN THE WORKPLACE:
A COMPANY MANAGEMENT GUIDE
(April 2010)
Helps companies design and implement HIV/AIDS prevention and care programs for their employees and surrounding
communities. Highlights HIV/TB co-infection in the context of
workplace HIV/AIDS programs.

Board & Corporate Advisory
Board Members
GBCHEALTH Board of Directors at Year-End 2010:
Co-Chairmen:
Sir Mark Moody-Stuart, Anglo American plc (ret.)
Muhtar Kent, Coca-Cola Company

Directors:
Aigboje Aig-Imoukhuede, Access Bank plc
Gilles Pélisson, Accor (fmr)
Malva Rabinowitz, Deloitte Consulting
Peter Sands, Standard Chartered
John Tedstrom, GBCHealth
Rhonda Zygocki, Chevron

2010 Corporate Advisory Board:
Chairman:

TRAVEL IMPACT NEWSLETTER
(May 2010; Partner: American Express Company)
A quarterly newsletter designed to engage and educate
travel and tourism companies on why health is important to
this industry.

William (Bill) Roedy, MTV Networks (ret.)

Board Members:
Sir Richard Branson, Virgin Group of Companies

HIV/AIDS, TUBERCULOSIS & MALARIA
MANAGEMENT & PREVENTION IN THE
OIL & GAS SUPPLY CHAIN

Cynthia Carroll, Anglo American plc

(June 2010; Partner: Booz & Co.)
Surveys and interviews of 21 oil companies and contractors reveal levels of engagement, key programmatic drivers,
reasons for inaction and best practice highlights. Recommendations for oil companies, contractors, industry bodies and
financing institutions are presented.

Richard Clark, Merck

Clarence Cazalot, Marathon Oil Corporation

Michael Dan, The Brink’s Company
Christopher Kirubi, Haco Industries
Jonathan Klein, Getty Images
Anne Lauvergeon, AREVA Group

MANAGING TUBERCULOSIS: A GUIDE FOR
MANAGERS AND SUPERVISORS IN THE
OIL AND GAS INDUSTRY
(July 2010; Partner: IPIECA)
Helps oil and gas industry health managers understand the
relevance of TB to oil and gas facilities and the importance of
effective disease management in the workplace setting.

Richard Plepler, Home Box Office (HBO)
David Stern, National Basketball Association (NBA)
Ratan Tata, Tata Iron & Steel c. Ltd
Jen-Francois van Boxmeer, Heineken N.V.
Charles Zhang, SOHU.com Inc.

• International AIDS Conference Debrief
•T
 he Impact of U.S. Health Care Reform on HIV/AIDS
Prevention, Care and Treatment
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GBCHealth
Member List
AFRICA
1.

Access Bank plc (Nigeria)

2.

AFA Botswana (Botswana)

3.

Afrox (South Africa)

4.

ALAFA (Lesotho)

5.

AngloGold Ashanti (South Africa)

6.

Bidco Oil Refineries Ltd (Kenya)

7.

Cimpogest (Mozambique)

8.

De Beers (South Africa)

36. BMO Financial Group (Canada)
37. Booz & Company (USA)
38. Boyle Software (USA)
39. The Brink’s Company (USA)
40. Bristol-Myers Squibb (USA)
41.

Burson-Marsteller (USA)

42. Carlson (USA)

78.	Hema Diagnostic Systems (HDS)
(USA)
79. Home Box Office (HBO) (USA)
80.	Howard Delafield International (HDI)
(USA)
81.

Indigo Books & Music Inc. (Canada)

82. Intel Corporation (USA)
83. JG Black Book of Travel (USA)

119. SC Johnson (USA)

159. Accor (France)

200. Pearson plc (UK)

120. Scotiabank Group (Canada)

160. Air France-KLM S.A.(France)

201. Publicis Groupe (France)

121.	Simpson, Thacher & Bartlett LLP
(USA)

161. Anglo American plc (UK)

202. R.K.C. (Ukraine)

162. AREVA Group (France)

203. Renaissance Capital (Russia)

163. AstraZeneca (UK)

204. Rio Tinto (UK)

164. Axios (Ireland)

205. Robert Bosch GmBH (Germany)

165. Bayer AG (Germany)

206. Royal Dutch Shell plc (Netherlands)

166. bioMérieux (France)

207. Sabanci Holding (Turkey)

167. Bionor Immuno (Norway)

208. SABMiller (UK)

168. BMW Group (Germany)

209. Sanofi-Aventis (France)

169. Boehringer Ingelheim (Germany)

210. S
 ervice Médical International
(SMI) (France)

122. Sun Life Financial (Canada)
123. TD Bank Financial Group (Canada)
124. Thomson Reuters (USA)
125. Noel Group (USA)

43. CBS Corporation (USA)

84.	JN-International Medical Corp.
(USA)

126. Vale (Brazil)

44. CDC-BRTA (USA)

85. Johnson & Johnson (USA)

127. VH1 (USA)

86.	Kohlberg Kravis Roberts & Co.
(USA)

128. Viacom International (USA)

87. Levi Strauss & Co. (USA)

130. Walmart Stores, Inc. (USA)

88. M·A·C Cosmetics (USA)

131. WebMD (USA)

89. Magna International Inc. (Canada)

132. United Nations Foundation (USA)

90.	Management Sciences for Health
(MSH) (USA)

133. University Research Co., LLC

45. Chevron Corporation (USA)
46. Citigroup (USA)
47. Civicom, Inc. (USA)

9.	Debswana Diamond Company (Pty)
Ltd (Botswana)

48. The Coca-Cola Company (USA)

10. Discovery Health (South Africa)

49. Colgate-Palmolive Company (USA)

11.

Eskom (South Africa)

50. Cornwall Capital (USA)

12.

Haco Industries Ltd (Kenya)

51.	Dalberg Global Development
Advisors (USA)

13.

Impala Platinum (South Africa)

52. Dell (USA)

91.

Marathon Oil Corporation (USA)

92. Merck & Co., Inc. (USA)

129. Walgreens Co. (USA)

134.	Vertex Pharmaceuticals
Incorporated (USA)

93. Morgan Stanley (USA)

135.	Waggener Edstrom Worldwide
(USA)

94. Mylan (USA)

170. BP (UK)
171.	Coca-Cola Hellenic Bottling
Company S.A. (Greece)

211.

Siemens (Germany)

212. Solvay (Belgium)

172.	Consolidated Contractors
International Company S.A.L.
(CCC) (Greece)

213. SSL International plc (UK)

173. CTC Media, Inc. (Russia)

215.	Syngenta Crop Protection AG
(Switzerland)

174. Daimler AG (Germany)

214. Standard Chartered Bank (UK)

175. Designers Against AIDS (Belgium)

216.	System Capital Management
(Ukraine)

136. Winston & Strawn LLP (USA)

176. Deutsche Post DHL (Germany)

217. TNK-BP (Russia)

14.	Independent Newspapers (Pty)
Limited (South Africa)

53. Deloitte (USA)

15.	Kenya Kazi Services Limited (Kenya)

54. DNA Genotek Inc. (Canada)

177. Diageo (UK)

218. Transocean (Switzerland)

Micato Safaris (Kenya)

55. The Dow Chemical Company (USA)

95.	National Basketball Association
(NBA) (USA)

137. World Vision (USA)

16.

138. Yahoo! Inc. (USA)

178. EastOne LLC (Ukraine)

219. TV5Monde (France)

17.

Nigeria LNG Ltd. (Nigeria)

56. Dow Jones & Company (USA)

96. Newmont Mining Corporation (USA)

139. Young & Rubicam (Y&R) (USA)

179. EDUN (Ireland)

220. Unilever (Netherlands/UK)

18.

Old Mutual (South Africa)

57. Edelman (USA)

97. News Corporation (USA)

140. Avexa (Australia)

180. Enka (Turkey)

Power Technics (Kenya)

58. Eli Lilly and Company (USA)

98. Nike, Inc. (USA)

141. Bajaj Auto (India)

181. Europ Assistance Holding (France)

221.	Vestergaard Frandsen Inc.
(Switzerland)

20.	Royal Bafokeng Holdings (South
Africa)

59.	The Elizabeth Glaser Pediatric AIDS
Foundation (USA)

99. Nyhus Communications LLC (USA)

142. BHP Billiton (Australia)

182. Fiat Group (Italy)

60. Estée Lauder Companies (USA)

100. NYSE Euronext, Inc. (USA)

143.	China Northeast General
Pharmaceutical Factory (China)

183. FTSE (UK)

21.

19.

Sappi Ltd (South Africa)

Exxon Mobil Corporation (USA)

101.	Ogilvy Public Relations Worldwide
(USA)

184. GDF SUEZ (France)

222. Virgin Group (UK)
223. Volkswagen (Germany)
224. Vostok-Service (Russia)

22. Shanduka Group (South Africa)

61.

23. Standard Bank (South Africa)

62. Facebook (USA)

102. OraSure Technologies (USA)

145. Horizon Research Group (China)

185.	Generation Investment Management
LLP (UK)

24. Telkom SA (South Africa)

63.	Family Health International (FHI)
(USA)

103. Pact, Inc. (USA)

146. Lancaster Holding (Kazakhstan)

186. GlaxoSmithKline (UK)

104. PATH (USA)

147. Modicare (India)

187. Heineken N.V. (Netherlands)

105. PepsiCo (USA)

148. Premier Medical Corporation (India)

188. HSBC (UK)

106. Perseus LLC (USA)

149. Ranbaxy (India)

189. Imperial Tobacco Group (UK)

107. Pfizer Inc (USA)

150. RPG Enterprises (India)

1.

The Bill & Melinda Gates Foundation

108. Power Corporation of Canada

151. RRR Industries (India)

190.	Industrial Union of Donbass
Corporation (Ukraine)

2.

Cameron International Corporation

191. Intesa Sanpaolo (Italy)

3. 	Corporate Alliance on Malaria in
Africa (CAMA)

25.	Thanda Private Game Reserve (Pty)
Ltd. (South Africa)

64. FedEx Corporation (USA)

26. thewinwingroup (South Africa)

65. Financial Dynamics (FD) (USA)

27.	Wilderness Holdings Limited (South
Africa)

66. Ford Foundation (USA)
67.	Freeport-McMoRan Copper & Gold
(USA)

144. GS Caltex Corporation (Korea)

AMERICAS

68. FSG Social Impact Advisors (USA)

109. POZ Magazine (USA)
110. PPD, Inc. (USA)

152.	Shanghai Desano Pharmaceuticals
Holding Company Limited (China)

28. Abbott Fund (USA)

69. Futures Group (USA)
70. Gap Inc. (USA)

111. Product (RED) (USA)

153. Sohu.com (China)

193. Lafarge (France)

29. American Express Company (USA)

71.

112. Ripplewood Holdings, LLC (USA)

154. SRF Ltd (India)

194. L’Oréal (France)

30.	American Institutes for Research
(USA)

155. Sumitomo Chemical (Japan)

195.	MASSIVEGOOD/Millennium
Foundation (Switzerland)

31.

73. Gerson Lehrman Group (USA)

113.	The Ritz-Carlton Hotel Company,
L.L.C. (USA)
114. Royal Bank of Canada

157. ZMQ Software Systems (India)

Barrick Gold Corporation (Canada)

32.	BD (Becton, Dickinson and
Company) (USA)
33. BioScrip (USA)
34.	Black Entertainment Television
(BET) (USA)
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35. Bloomberg (USA)

GAVI Campaign (USA)

72. General Motors (USA)

74. Getty Images (USA)
75. Global Health Corps (USA)
76. Goldman Sachs Group (USA)
77. Hawthorn Capital Inc. (USA)

156. Tata Iron & Steel Co. Ltd (India)

192. Koç (Turkey)

225. Xstrata (Switzerland)

Funders &
Supporters

4. 	The Global Fund to Fight AIDS,
Tuberculosis and Malaria
5. 	International Labour Organization
(ILO)

196. Mota-Engil, Sgps, S A (Portugal)

6.	The Joint United Nations
Programme on HIV/AIDS (UNAIDS)

115. Russell Reynolds Associates (USA)

197. MTV Networks International (UK)

7.

Millennium Foundation

116. RTI International (USA)

EUROPE

198. Nokia Corporation (Finland)

8.

Open Society Institute

117. Salesforce.com Foundation (USA)

158. XXI Century Investments (Ukraine)

199. Novartis (Switzerland)

118. Save the Children (USA)
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Financial Statements

Financial Statements

Statement of Activities for the Year Ended December 31, 2010

Statement of Financial Position as of December 31, 2010

Unrestricted

Temporarily
Restricted

Total 2010

SUPPORT AND REVENUE				
Contributions and grants
$2,858,079
240,544
3,098,623
Membership dues
1,611,668
980,832
2,592,500
Special event revenue, net
1,248,946
—
1,248,946
Donated good and services
283,728
—
283,728
Investment activity, net
34,526
—
34,526
Other income
118,646
—
118,464
Net assets released from restrictions
1,052,099
(1,052,099)
—
				

Total support and revenue

7,207,510

169,277

7,376,787

				

EXPENSES				
Program service
6,533,560
—
6,533,560
Supporting services				
Management and general
909,494
—
909,494
Fundraising
742,522
—
742,522
Total supporting services
1,652,016
—
1,652,016
				
Total Expenses

8,185,576		

8,185,576

			

CHANGE IN NET ASSETS

(978,066)

169,277

ASSETS					
Cash and cash equivalents
Membership dues receivable, net
Contributions and grants receivable, net
Prepaid expenses and other assets
Investments
Security deposits
Property and equipment, net

TOTAL ASSETS

683,015
358,813
932,124
147,392
777,300
180,032
177,256

3,255,932

LIABILITIES					
Accounts payable and accrued expenses
Accrued payroll and vacation
Deferred rent
Deferred revenue and refundable advances

TOTAL LIABILITIES

109,321
212,683
32,469
154,422

508,895

					

(808,789)

				
Net assets - beginning of year
2,112,606
1,443,220
3,555,826
				
NET ASSETS - END OF YEAR	
1,134,540
1,612,497
2,747,037

COMMITMENTS					
NET ASSETS					
Unrestricted
Temporarily restricted

TOTAL NET ASSETS

1,134,540
1,612,497

2,747,037

					

TOTAL LIABILITIES AND NET ASSETS

18

3,255,932
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